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Given your potential for influence, how can you as a professional maintain the balance between guiding the client toward appropriate goals and objectives for the situation while ensuring that one is not deciding the goals FOR the client?
By asking the client to write down his/her goals down that he/she would like to accomplish. As a professional, I would make sure that the goals are behavioral, specific, measurable and realist. I would ensure that the goal is achievable at some time. I would also ensure that there is a time frame for achieving these goals. Also, guide them in preparing the strategies to be followed in attaining these objectives. I would ensure that every goal is achievable inconsiderate of whether it's short term or long term. As a professional, I would ensure that the short-term goals of the client are aligning with the long-term goal. I will revisit these goals on a daily basis with the client or ones in a week to ensure the client does not deviate from them. I will also guide the client in making the necessary adjustment that could be caused by factors such as health status which has a significant impact on both the short and long-term goal. 
How can this relationship be used or misused to facilitate social change?
This relationship can be effectively used by assisting the clients to develop self-motivating skills which will help them keep a record of every activity they attain in the short term goals. It is easy for this profession to be misused in facilitating social change since in case the long-term goal is not achieved; the client will blame the professional who guided him or her all along. This client is likely to give a negative review to other potential clients, and maybe the cause for not accomplishing the goal is the client and not the professional.
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